
Determine target audience What message(s) do you want to 

give? Which problem(s) to 

resolve?

What are the target audience 

characteristics? (i.e. language, 

age, education etc)

What behaviour do you want 

awareness material to stimulate?

Calls to advice centre

Requests for Home Visits

Participation at advice surgery or 

Training courses

Formulate Awareness Plan based 

on all above

Material to act as advice itself.

Material acts as a reminder to 

energy efficient behaviour (based on 

previous learning)

Review of existing material and 

good practice

Determine what ‘good practice’ & 

ideas can be used from existing 

materials.

Determine what items can be 

produced in conjunction with other 

partners e.g. images production/ 

shared resources

BSU to determine what is 

appropriate and to start tendering 

process for the production of 

shared material (with help from 

other partners if appropriate)

Produce mock-ups 

to test material.  

Make appropriate 

amends.

Tendering process

Produce final set of 

marketing/ 

awareness raising/ 

advice material

BSU to make 

available shared 

material to other 

partners.

Deliver!!

What is the best way to distribute 

the information?
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Evaluation and 

evaluation report

Produce case 

studies where 

appropriate


